FEEDBACK
LOOP

Feedback Loop is the agile
reseadrch platform for rapid
consumer feedback. Farmers
Insurance, Humana, Lending Tree,
Uber and Fortune 500 companies
trust Feedback Loop to bring the
voice of the consumer into critical
market decisions.

My role was to create the full
extent of their visual brand
including product Ul design, design
systems, branding, logo,
presentation decks, case study
layout and welsite design.

"Finding a designer who balances
an excellent aesthetic sense with
the professional know-how
required for a successful
corporate rebrand can be a little
like looking for a unicorn. That's
why | feel incredibly lucky to have
found Kyle, who was able to
immediately lock into the vision of
Feedback Loop's brand steering
committee. He designed, built and
delivered a beautiful, highly
functional brand system that has
the entire company energized for
our next chapter. Kyle is a top-tier
professional who holds himself
and his work to the highest
standards, while also being an
absolute delight to work with.”

- Kate Hutchinson, Marketing
Director at Feedback Loop













10TANKER

10 Tanker is an aerial firefighting organization responding to
countless wildfires on a global scale. | was commissioned to craft
fresh, vibrant design solutions to their identity systems as their
previous system of design was antiquated and uninspiring.
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INFRESH

It was my duty to create brand
solutions for inFresh, an investment
network seeking to positively impact

the financial outcome of its
customer base. Using simple
shapes, | developed a mark aligning
with the forward-thinking, vibrant
and professional approach to their
business and brand.










USA BASS

USA Bass inquired with a need to refresh their primary logo identity. They were looking for a brandable mark which will be
presented to the Olympic committee as they seek to be recognized as an official Olympic sport. Creating an identity to work
across the red, white and blue color palette was essential for maximum versatility. | chose to incorporate the American flag

as it sweeps across the fish down to its tail, while staying recognizable as a largemouth bass.
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DETROIT LIONS

| had the opportunity to develop branding presentations

and collateral for the Detroit Lions. With a honed style
guide, and athlete pictures from Nike, the design was
pieced together in order to highlight star players and
evoke purchases from loyal fans.










MWI GLOBAL

MWI is a digital marketing firm with offices in the U.S., Hong

Kong, Singapore, and Chinad. | was commissioned to create
the full scope of their web presence in order to more
effectively represent their thriving company and increase
conversion rates to attract qualified international clients.



















